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ABSTRACT

The aims of this literary review is investigate the relationship of emotion with culture, and culture
to social media pages, and the relationship of social media pages with emotion, and this in order
to show the role of intermediate emotion for links between culture, and social media pages. The
results showed that culture influence emotion in the expressive part, and that emotion manifests in
social media pages through interactions in messages, groups, publications, and comments. On the
other hand, culture is affected by social media through communication that carries emotion. Social
media pages are affected by culture through the strength of emotions that produce it, whether
positively or negatively. These results refer that emotion is not universal in his expression due to
culture, and social media, and make a problem in assessment. On the other hand, the results
conclude that social media can be used as a therapy through emotion.

Keywords: Emotion; Culture; Social Media.
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